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Jewellery must continue to fulfill its historic role
as the ultimate expression of love, friendship and peace

By Jonathan Kendall, President
CIBJO Marketing & Education Commission

as profound a testament to our deepest sentiments as

I n the vast expanse of human culture, few artifacts bear

jewellery. Beyond its lustre and allure, it embodies the
timeless narratives of love, friendship, and peace —themes
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that resonate across the epochs and cultures, weaving a
rich tapestry of human connection. As we delve into the
annals of history, we discover that these ornamental pieces
served not merely as adornments but as potent symbols,
carrying messages that transcend language and geography.

From the intricate love knots of ancient times to the
peace pendants of the modern era, jewellery has always
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been more than a mere accessory. It represents the unspoken
words of the heart, the silent vows of companionship, and
the whispered prayers for harmony. In every clasp, gem, and
design lies a story — a narrative of human experience, shared
hopes, and collective dreams.

As we stand at the confluence of tradition and innovation,
therole of the jewellery industry in expressing and promoting
these universal values becomes ever more significant. In a

world teeming with transient messages and fleeting moments,
its enduring nature offers a beacon of hope and continuity. It
invites us to look beyond the surface, to find within its sparkle
a deeper connection to the values that bind us.

This exploration into the history of jewellery and its
relationship with love, friendship, and peace is not just a
journey through time. It is a call to the industry and its leaders
to recognize and embrace the power they hold in shaping the
narratives of tomorrow. Through ethical practices, innovative
designs, and a commitment to universal ideals, the jewellery
sector possesses the unique potential to inspire and unite,
making a tangible difference in the world — one precious
piece at a time.

As we embark on this journey, let us uncover the stories
etched in metal and stone, and envision how the timeless
beauty of the products we create and sell can continue to
serve as a vessel of love and peace for generations to come.

Showcasing emotion and culture through history

The historical significance of jewellery as a conduit for
love, friendship, and peace stretches back thousands of
years, permeating the annals of the human experience with
a rich narrative that showcases the depth of our emotional
and cultural connections. Jewellery has not only adorned the
human form for many millennia, but it also has encapsulated
the most personal sentiments, serving as a tangible
manifestation of our intangible desires for connection,
harmony and affection.

In Ancient Egypt, jewellery transcended mere decoration,
embodying potent symbols of protection, love, and eternal
life. The use of rings, for example, can be traced back to

Engraved rings that were typical of the period of the Middle
Kingdom of ancient Egypt, which dates back to approximately
2040 to 1782 BC. (Photo credit: Gary Todd on Wikicommons)

CIBJO SPECIAL REPORT 2024
MARKETING & EDUCATION COMMISSION
PAGE 2

Ancient Greek jewellery that most probably was worn as

a neck collar, featuring winged goddesses and lions, from
Kamiros Rhodes in second half of the 7th century BC. (Photo
credit: Mary Harrsch on Wikicommons)
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the ancient Egyptians, who believed the circle symbolised
eternity. Couples exchanged rings made of twisted hemp or
reeds as a sign of their undying love, a practice that laid the
foundation for the modern tradition of wedding rings. This
early form of jewellery symbolized a bond that transcended
the physical world, promising love beyond death.

The theme of friendship in jewellery can be observed in
the historical artifacts of various cultures. For instance, in
ancient Greece, jewellery often featured symbols of gods and
goddesses associated with love and friendship, serving as
protective amulets and tokens of camaraderie. The Romans,
too, embraced the concept, considering it as a means of
expressing social bonds, with personalized engravings that
commemorated friendships and significant life events.

The Renaissance period saw a flourish in the use of
jewellery as a means of communication and expression.
Lockets and pendants containing portraits or locks of hair
as intimate exchanges between friends and lovers were
popular, and they embodied a personal connection that was
both private and profound. During this era, jewellery became
an intricate part of courtly love, with elaborate designs that
conveyed messages through the language of gemstones and
motifs.

As we move through history, the Victorian era further

British mourning jewellery, circa 1843, which was typical of the Victorian period. Pictured are two gold lockets, each with a

exemplifies the depth of meaning attributed to jewellery.
Mourning jewellery, often containing hair or portraits of
the deceased, served as a sombre reminder of love lost,
while acrostic jewellery, employing a technique in which
typically the the first letter of each new line spells out a word
or message, used the first letter of gemstones to spell out
secret messages of affection. Such items highlighted the era’s
fascination with romantic symbolism.

In times of conflict, jewellery has also played a role in
promoting peace. A symbol originally designed in the 1950s
for the British nuclear disarmament movement, found its way
into jewellery designs during the 1960s as a universal sign of
peace. This period saw an explosion of peace-sign pendants
and badges, which were worn as a public declaration of
the wearer’s hopes for a peaceful future. The adoption
of such symbols by the industry underscores the power of
adornment in uniting individuals behind a common cause.

The historical journey of jewellery reveals a consistent
thread in the human yearning to express and celebrate the
most sacred of emotions — love, friendship, and peace. These
artifacts, created with skill and worn with intention, stand
as enduring symbols of our collective humanity, echoing the
desires, hopes, and dreams of generations past and paving
the way for the narratives we continue to forge today.
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suspension ring and brooch pin fastenins. The locket on the left features a portrait of the deceased and the locket on the right
contains an arrangement of his hair. (Photo credit: The Aukland Museum on Wikicommons)
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A Claddagh ring, whose design originated in Claddagh, County Galway, in Ireland, in the 17th Century. It features a heart representing
love, a crown standing for loyalty, and two clasped hands symbolising friendship. It was first produced in the 17th century. (Photo

cedit: Wikicommons)

Messaging through iconic design

Jewellery, throughout its history, has served as a canvas for
human emotion. The truly iconic designs that emerged over
the centuries each carried a message that transcends time
and place, forging in the human consciousness symbols that
are recognized around the globe for their intrinsic meaning.

One of the most enduring symbols in jewellery design
is the heart. This simple yet profound motif has adorned
pieces from ancient times to the present day, universally
recognized as an emblem of love and affection. From heart-
shaped lockets that hold within them portraits of loved ones
to heart-cut diamonds that shine with the promise of eternal
love, this design speaks directly to the human soul.

The Claddagh ring, originating from Ireland, is one of these
timeless design rich in symbolism. Featuring two hands
clasping a heart topped with a crown, it represents love (the
heart), friendship (the hands), and loyalty (the crown). This
piece of jewellery, often passed down through generations,
epitomizes the intertwining of love and friendship in a bond
that is both personal and eternal.

Peace, too, has found expression, with the olive branch
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and dove being prevalent symbols. The olive branch, an
ancient symbol of peace from Greek mythology, and the
dove, stemming from biblical narratives as a symbol of hope
and reconciliation, have been interpreted in various forms of
design, promoting a message of harmony and unity.

In the realm of friendship, the friendship bracelet, with its
humble origins and colourful threads, carries with it stories
of companionship and solidarity. Such items, which often
are handmade and exchanged between friends, serve as a
tangible reminder of the bonds that bind us, regardless of
distance or time.

These iconic designs not only adorn the wearer but also
serve as a conduit for expressing the deepest human values.
They remind us that beyond the sparkle and craftsmanship
lies a powerful narrative of love, friendship, and peace — a
narrative that continues to inspire and connect us across the
boundaries of time and culture.

The industry as a promoter of peace and love
The jewellery industry, at its core, is an arena where artistry
meets heritage, wields the power to promote peace and love,



not just through symbolic design but
through the very ethos that guides its
operations and outreach. By embracing
ethical sourcing, sustainable practices,
and philanthropic initiatives, the
industry can make a tangible impact
on global peace and harmony, setting a
benchmark for responsible luxury.

Ethical sourcing stands at the
forefront of this endeavour, as it
ensures that the procurement of
materials does not fuel conflict but
supports communities. Brands that
commit to traceable, conflict-free gems
and sustainable metals contribute
to a culture of peace, demonstrating
that the beauty of the jewellery is
intrinsically linked to the well-being
of those who were involved in its
creation, right to the source of the raw
materials of which it is comprised. This
commitment sends a powerful message to consumers about
the values behind their cherished pieces, connecting them to
a larger narrative of global stewardship and care.

Moreover, the industry’s move towards sustainability —
reducing environmental impact and supporting conservation
efforts — echoes a broader commitment to peace with our
planet. This harmony between human craftsmanship and
nature’s bounty mirrors the peace and love that jewellery
aims to symbolize, making each piece a testament to a
healthier and more harmonious world.

Philanthropy further amplifies this impact, as many in the
industry support causes that promote peace, sustainable
development and well-being. From funding educational
programs in mining communities to supporting global peace
initiatives, the jewellery industry has the capacity to do good
far beyond the confines of its sparkling creations.

In this light, the jewellery industry does not merely adorn
but enlightens, positioning itself as a promoter of peace
and love. Through conscious practices and meaningful
engagement, it has the potential to contribute to a legacy
of positive change, proving that the true value of jewellery
lies in the beauty it brings to the world, both inside and out.

Conceptualizing a new peace statement

In an era where symbols carry the weight of ideologies
and beliefs, the jewellery industry stands at the threshold
of an unprecedented opportunity — to conceptualize new
statement pieces that embody global peace and harmony.
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It’'s an endeavour requiring not only
creativity and craftsmanship but also a
profound understanding of the universal
symbols that resonate with humanity’s
deepest aspirations for unity and
tranquillity.

Envisioning these new pieces begins
with the selection of symbols that have
historically represented peace and love
— like the dove, the olive branch, or the
circle, symbolizing unity and eternity. Yet,
to truly capture the spirit of the modern
world, this design must transcend
traditional motifs, blending timeless
symbols with contemporary aesthetics.
The challenge lies in crafting pieces
that are both universally appealing and
imbued with deep meaning, capable
of speaking to diverse cultures and
generations.

The design process could involve
an innovative use of materials, perhaps incorporating
responsibly-sourced gemstones that reflect the light of
hope and purity. These materials, chosen for their ethical
provenance, would not only enhance the beauty of the piece
but also underscore the jewellery industry’s commitment to
sustainable and peaceful practices.

The final designs could take many forms — a pendant,
a bracelet, a ring — but their essence would be the use of
symbols of peace and love, easily recognizable, and imbued
with the potential to become icons of global unity. These
pieces would be worn not merely for their aesthetic value
but cherished as a talisman of the wearer’s commitment to a
more harmonious world.

Potential symbols and marketing concepts

In the quest to imbue jewellery with deeper meanings of
love and peace, potential symbols and innovative marketing
concepts play pivotal roles. The choice of symbols must
resonate on a global scale, transcending cultural and linguistic
barriers to embody universal ideals. The olive branch,
historically a peace emblem, and the heart, universally
recognized as love’s symbol, stand out for their timeless
appeal. Integrating these symbols into new jewellery designs
offers a canvas for storytelling and emotional connection.

To revolutionize the marketing of such symbol-rich
jewellery, a multi-faceted approach that leverages modern
digital platforms alongside traditional media is essential.
Social media campaigns can harness the power of storytelling,
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showcasing narratives of love, peace, and unity behind every
piece. These stories can be amplified through collaborations
with influencers and public figures who share a commitment
to these ideals, thereby reaching a broader audience.

Interactive online experiences, such as virtual reality
showrooms or augmented reality try-ons, can further engage
consumers, allowing them to experience the beauty and
significance of the jewellery in immersive ways. Meanwhile,
partnerships with global peace initiatives or charitable
organizations can reinforce the businesses’ commitment
to these values, turning each purchase into a contribution
towards a greater cause.

Ultimately, the marketing strategy should aim not just to
sell a piece of jewellery, but to invite consumers to be part
of a global movement towards love and peace. By wearing
these symbols, individuals signal their allegiance to these
ideals, fostering a sense of global community and shared
purpose.

Bringing this vision of jewellery to the market demands a
strategic, collaborative approach. It involves the collective
effort of designers, manufacturers, and retailers, aligning
behind the shared goal of infusing these universal values
into their products and brand stories. Launching the new
statement pieces requires a global thinking, leveraging digital
media to reach a wide audience and creating buzz through
social media influencers, partnerships with peace-promoting
organizations, and engaging storytelling that highlights all
the pieces’ symbolism and values.

Pop-up exhibitions in key cities around the world, coupled
with interactive online platforms, can offer immersive
experiences that allow consumers to connect with the
message and the jewellery on a personal level. By making the
purchasing process a part of the movement towards global
harmony, consumers are not just buying a piece of jewellery.
They’re investing in a symbol of hope and unity, making a
personal commitment to the ideals of love and peace.
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A unified vision for the future

As we reflect on the journey through the realms of history,
iconic designs, and the roles brands play in promoting ideals
of love, peace, and friendship, it becomes clear that the
jewellery industry is uniquely positioned to influence the
global narrative towards these universal values.

The conceptualization of new statement pieces, enriched
with symbols of unity and harmony, coupled with innovative
marketing strategies, can herald a new era where jewellery
transcends its traditional roles of adornment and investment.

In embracing this unified vision, the industry can forge a
path where every gem and metal crafted not only captivates
with its beauty but also conveys a profound message of hope
and solidarity.

As leaders, designers, and consumers come together in
this endeavour, jewellery becomes more than an accessory
— it transforms into a beacon of love and peace, a tangible
commitment to a future where these ideals flourish. The
potential for jewellery to inspire and unite on a global scale
is immense, and by harnessing this power, the industry can
contribute significantly to the creation of a more harmonious
world. It is something that is desperately needed today.
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